














Piggyback

The act of scheduling two of the same brand commercials back-
to-back

Platform

A means by which television shows are broadcast through such
as analogue terrestrial, digital satellite and digital cable

Population

For TV, population is defined as everyone who is aged 4 years
or over in private households which contain a working TV set

Profile

A way in which viewers of a particular channel, show or day-
part are broken down into variables such as class, age, location;
always totalling 100

Psychographics

An analysis of an audience based on psychological factors such
as interests, lifestyles, values and how their purchase behaviour
is affected



Reach

A percentage of the population who have viewed TV at least
once (typically 1+, 3+ or 20+ mins) which is measured as a
cumulative percentage

Red Button

A button for TV viewers which allows them to control access to
additional content such as special promotions, commercials,
competitions or extra footage. This then captures data for
advertisers

Road Blocking

A commercial that has been scheduled to go out across all
networks at the same time to a specific market of viewers

Rotation

Rotation is a schedule of advertising where a commercial is
shown on different days of the week or throughout a specific day
to increase exposure to different prospects

SAP (Station Average Price)

The average cost of delivering a commercial to an audience on a
TV station based on the ‘cost per thousand’ for specific audience
categories



Satellite Station

A station that will re-show the advert that another station has
already broadcasted

Saturation

A large amount of advertising concentrated into a short time
period in order to gain maximum reach

Scatter Plan

A scatter plan is a method where commercials are scheduled
and then rotated to show on a group of shows and/or time
periods. The advantage of this method means that the advertiser
gets a great net audience or ‘reach’ but a disadvantage to this
is that the station could include less attractive spots/commercial
units in the schedule

Spot TV

Spot TV is advertising space bought from individual stations.
Local spots are normally purchased for one market and aimed
only at that audience. National spots are purchased by national
advertisers for several different markets






Staggercast
When a commercial is broadcast on a secondary channel at

a fixed time after the original show has aired. Usually these
channels are names +1's

Strikeweight

A week’s worth of paid for advertising measured by weight

Sweeps

Each year, Nielsen processes approximately two million paper
diaries from households across the country, for the months

of November, February, May and July—also known as the
“sweeps” rating periods

Syndication

The business of marketing television shows directly to local
stations, including cable systems and cable networks

Syndicated Program

ATV show that was produced for and was meant to be shown
on national TV but is aired on a local network. This is called a
syndicated program and these types of programs may have a
local or national sponsor



About Quaid Media

Today, more and more companies are competing for the same
ad inventory, leading to ever higher acquisition costs. Quaid
Media gives app marketers the opportunity to reach new
audiences beyond existing user-acquisition channels. We make
it affordable for app marketers to unlock the reach and brand-
building power of TV, SMS and other emerging user-acquisition
channels.

Based in Berlin and Los Angeles, Quaid Media is a 25 strong
and growing team of mobile marketing and TV experts.

With over 10 years experience in creating and running TV
campaigns for mobile products, we've helped hundreds of apps
harness the world’s most powerful advertising medium.
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